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ABOUT ARNOR

Arnor De Luxe Hotel & Spa

Our founders, who stepped into the tourism sector in 1994, established Side Jewelry and signed a successful commercial ,
history. With this experience and knowledge, our hotel, which started construction in 2019, opened its doors on July 30, 2020
under the name Arnor De Luxe Hotel & Spa and started to welcome its first guests.

Arnor De Luxe Hotel & Spa offers its guests a fascinating atmosphere with its magnificent sunsets and structures bearing traces ’ ‘
of ancient times in the heart of Side, famous for its historical and natural beauties. We provide an ideal environment to discover |
the historical texture of Side at sunset, take walks along the coast and feel freedom.

Our hotel, which consists of a total of 335 rooms and 7 floors, welcomes our guests with a magnificent atrium entrance. Our
reception area, Main Restaurant, lobby terrace, 3 Ala Carte Restaurants, various bars, limited-time health services, paid
laundry service, hairdresser, market, boutique and SPA services are designed to meet all the needs of our guests.

Our hotel offers a peaceful and fun holiday opportunity for families, and there is a large pool and children's pool in our well- }
kept garden, and our 6-slide water park offers fun moments for children and adults. Our indoor pool has separate sections for
both adults and children. We offer our guests a relaxing and comfortable holiday with our facilities such as sun terraces around
the pool, pool bar, snack bar, beach - snack services and sun loungers, umbrellas, beach towels.

Our hotel is only 800 meters from the sea. It is 1 km from Side, famous for its historical harbor, and 70 km from Antalya Airport. |
Arnor De Luxe Hotel & Spa, which offers a peaceful and fun holiday opportunity for families, is waiting for you for a holiday
where you can feel freedom and collect unforgettable memories.



Sustainability Approach In Management

We communicate our sustainability efforts, developments and the results of our
efforts so far to our guests, management, employees, suppliers and all other
stakeholders, and aim to raise awareness.

Sustainability Report has been prepared as a requirement of our request to

certify our environmental and sustainability efforts and includes the data for
2024.

In the future, we want to evaluate the impacts we have created within the scope
of sustainability and continue to prepare this report. We analyze and examine
the expectations of all our stakeholders from us within the framework of
sustainability. We consider this report as an important communication tool in
order to develop it together and adopt it as a management style.

We carry out sustainability studies in our enterprises with the coordination of
the Quality department. We declare that we are open to the evaluations and
suggestions of all our stakeholders and forward our contact information.

MELEK GOKALP / QUALITY MANAGER
control@arnordeluxehotel.com
Address : Side District 509 Street No: 2 Manavgat/ ANTALYA |
Tel : +90 242 7531212 (7081)
GSM : +90 507 6120484
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SUSTAINABILITY POLICIES

*Vision & Mission
*Sustainability Policy

*Quality & Food Policy
Sustainable Purchasing Policy

SUSTAINABILITY MANAGEMENT PRACTICES

*Management of Resources
*Energy
*Water & Waste-Water
*Waste & Hazardous Materials
*Working Life
*Social Works
*Communication With Local Community



OUR VISION &
MISSION

OUR VISION

With our view that is open to continuous learning and renewal,
we serve by blending our original hotel management approach,
compatible with the universal conditions of our age, to meet the
needs and expectations of our guests, employees and other
stakeholders, trusted by individuals and organizations, who
want to make the "Arnor De Luxe Hotel & Spa" experience
special for everyone. is to be a strong company.

= iy

OUR MISSION

We want to be the best hosts and ensure that the
accommodation service we provide is the most special
experience of our guests, respectful of the individual and
society, adhering to law, economic and moral principles, and
with our health, safety and environmental sensitivity.

We are here to continuously improve our efficiency and quality
in service and improve the quality of working life by keeping up
with modern technology, with the voluntary participation of all
our employees, for the solid foundations of our sustainability.
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SUSTAINABILITY
POLICY

As the "Arnor De Luxe Hotel & Spa" family, our primary goals are to
ensure the establishment of transparent, honest, respectful, fair,
respectful and trust-based relationships and to create, implement and
disseminate policies that will ensure the participation of all
stakeholders.

Our sustainable management system policy prioritizes and prioritizes
people's social, cultural, fundamental rights and freedoms, health and
safety rights in all its activities, without discrimination regarding
religion, language, race, gender, sexual preference and physical abilities
in matters related to guests, staff and third parties. It includes working
by taking the necessary precautions for the purpose, acting
environmentally sensitive in all activities inside and outside the
facility, and accordingly making improvements by taking into account
the quality and economic interests of the facility and its personnel.




SUSTAINABILITY POLICY
Social

While developing our products and services, we take care to ensure that they are environmentally friendly, safe,
durable and of high quality, to produce Safe Food under the roof of our business, to reduce waste and to prevent

waste,

*Human rights:

To respect universal human rights, to support these rights and to take responsibility to prevent their violations,
To raise awareness against all forms of violence, including domestic violence,

To adopt the elimination of Gender Discrimination as a Fundamental Human Right and to act in accordance with
gender equality in all our activities towards all our employees and guests,

*Occupational health and Safety:

To regularly carry out health checks and training of our employees within the scope of Occupational Health and
Safety and to provide a safe working environment,

*Way of Doing Business Beyond Legal Regulations:

Adopting a way of doing business beyond full compliance with legal regulations,

To accept the principles of transparency, fairness, responsibility and accountability in corporate governance,
*Information security:

To protect the confidentiality, integrity and accessibility of information and to raise our stakeholders' awareness of
information security,




SUSTAINABILITY POLICY
Social

*Employee Rights:

Accepting that equal opportunity is one of the foundations of social sustainability,

To ensure the equal and effective participation of women in business life and to increase women's employment,

To support the elimination of forced and compulsory labor and child labor;

Recognizing and respecting all the fundamental rights of our employees arising from constitutional and international agreements, such as organizing, unionizing
collective bargaining,

To ensure that there is no discrimination in recruitment and placement,

To exhibit a responsible attitude towards our employees in ensuring work and private life balance,

*Children's Rights:

We do not allow child labor in our own institutions and expect the same sensitivity from all our business partners,

To provide environments/opportunities within the facility that will contribute to the development of children, where they can easily express their thoughts, wist
feelings and feel free and comfortable,

Ensuring that our child guests are under adult supervision in the activities they participate in,

Being sure about how to reach the parents or another reliable adult in the environments where we take our child guests under their care (mini club, etc.),
When we witness suspicious actions regarding children, we first inform the hotel management and seek help from Official Institutions when deemed necessary,
*Relations with Stakeholders and Society:

To communicate with our stakeholders in a transparent, participatory and mutual trust-based manner in all our activities,

Proactively manage our social, environmental and economic impacts together with our stakeholders,

To support and disseminate the sustainability approach,

Obtaining the opinion of the community in the region regarding the activities carried out,

Historical and archaeological products should not be exhibited or bought or sold except where permitted by law,



SUSTAINABILITY POLICY
Environmental

We evaluate the impact of the damage we cause to the environment within the framework of legal’ &«
regulations and develop continuous improvement methods that will reduce the damage we cause, |4
Ensuring effective use of natural resources and less waste,

Reducing water use,

To carry out studies in accordance with the principle of reducing waste at the source,

To improve environmental awareness by organizing environmental protection and development
trainings,

To manage the resulting wastes with the principle of zero storage in nature and to create economic
value through reuse and recovery,

To work in harmony with the principle of not polluting rather than cleaning in our activities,
Combating global climate change,

To reduce the emissions of all greenhouse gases, especially carbon dioxide, resulting from our
activities,

Using renewable and efficient energy,

To control and reduce our environmental impacts through our environmental management
system,



SUSTAINABILITY POLICY
Environmental

To act in accordance with Water Safety criteria, to reduce water consumption per person, to ensure that water is sent to
the Wastewater line in a harmless way to the environment by performing regular water analyzes and routine checks in
our facilities,

To reduce Carbon Release and Greenhouse Gas Emission by utilizing renewable energy sources in all our activities and
new investments in our facilities,

To give priority to Local and Domestic Products in all activities of our facilities, to contribute to the healthy growth of the
National and Global economy,

Contributing to the development of the local economy, always supporting local employment and local suppliers,

To introduce the Natural and Cultural Heritage and Artifacts of the region to all our guests,

To introduce our country and traditions to our guests with our Local Products and Theme Nights,

To carry out studies that will positively affect the quality of life of the local people and to protect the local texture,

To follow scientific and technological developments closely and to make adaptation a principle,

To draw attention to Natural Disasters that are increasing due to Climate Change and to raise awareness of our employees
and guests about disasters through trainings and exercises,

*Respect for Biodiversity:

Taking biodiversity and ecosystem issues into account when creating our environmental strategies and designing our
activities,

To protect the ecological system in the terrestrial areas of our facilities, to ensure the protection and sustainability of the
natural life around us by monitoring invasive species,




SUSTAINABILITY POLICY
Economic

Always keeping the principle of "Equal Workload, Equal Pay" at the forefront among our employees,

Producing and distributing higher economic value,

Creating competitive advantage and ensuring sustainable profitability in our value chain based on continuous
improvement and development,

Ensuring that our suppliers comply with fundamental human rights, equal opportunity and business ethics principles,
Working with environmentally friendly suppliers that comply with all legal regulations, are domestic and local
production/service providers, aiming for production that does not harm the ecosystem.




QUALITY & FOOD
POLICY

As the "Arnor De Luxe Hotel & Spa” family, our main goal is to ensure food
safety and guest satisfaction in all environmentally friendly, healthy and safe
products and services we offer.

Our principles on the path to continuous improvement;

To ensure that our system is applicable and understandable for everyone,
Considering our guests as the focal point, researching their requests, expectations, complaints
and needs, planning appropriate services and providing quality service,

While providing products and services in accordance with food safety principles, by detecting all
potential dangers that may occur until they are offered for consumption by guests and
employees, to keep the critical points we have determined under constant control by trained
personnel with time, temperature and visual inspection measurements, and to ensure food
safety at all stages, national and international international to act in accordance with standards,
To provide regular training to ensure the conscious, participatory structures and personal
development of our employees through our Strategic Human Resources management, to take
them forward and to increase their competence,




QUALITY & FOOD POLICY

To carry out research and follow technological developments and legal conditions in order to keep up with
constantly renewing and changing conditions, and to carry out our training accordingly,

To make quality measurable, to establish a connection between results, to establish goals and to ensure the unity of
employees and management in order to ensure continuous improvement of the system regarding the services
provided,

To adopt effective sustainability management by evaluating the processes, products and services we supply and
our suppliers, and to preserve and ensure accessibility of the information regarding the necessary activities as a
result of these evaluations and re-evaluations, as documented information,

Protecting the environment by preventing pollution that may arise from our activities and trying to set an example
in this field,

To provide a healthy and safe environment for all our stakeholders, with awareness of Occupational Health and
Safety.

To ensure that our Senior Management team feels responsible and committed to establishing policies and targets
taking into account the hotel structure and strategic tendency, assigning responsibilities throughout the hotel,
communicating them to all parties and understanding their importance.




SUSTAINABLE
PUCHASING POLICY

This policy that we have created as “Arnor De Luxe Hotel & Spa” has been created based on

the principles and principles set out in all our other policies. Acting in accordance with the law
and ethical rules in all matters during the procurement activities, not procuring threatened
species, and taking into consideration the rights of supplier and subcontractor employees,
without discriminating against religion, language, race, gender, sexual preference and physical
competencies in the institutions and individuals where the activities will be carried out, Our
purchasing policy is to act by prioritizing local suppliers in line with environmental awareness
and economic interests, and to demand that suppliers and subcontractors act in accordance
with the law and ethical rules in all these processes, and to aim to strengthen and ensure its
continuity by spreading throughout the entire supply chain. In order to achieve this goal, we
expect our suppliers to share our basic principles in this context with us and to cooperate with
us in spreading and developing these principles with the understanding of continuous
improvement. We encourage constructive feedback to be provided and sample practices in this
field to be systematically shared with us to ensure continuous improvement.




SUSTAINABLE PURCHASING POLICY

In this context, our priority is;

To ensure that all operations in our supply chain are carried out in accordance with the law and ethical rules.

To establish sincere, honest, respectful, fair, impartial and transparent business relationships with all our suppliers without
discrimination; To ensure that all supply activities, including supplier selection, are carried out fairly and to fulfill our obligations
to our suppliers on time,
To create a sustainable supply chain culture for the environment and society by taking exemplary approaches to sustainability and
corporate social responsibility awareness to our stakeholders in our supply chain,

To encourage our suppliers to share feedback and sample practices by collaborating with them to ensure continuous improvement,
Respects society and the environment, is sensitive to climate change, carries out resource conservation, waste reduction, reuse and
recovery activities to ensure energy efficiency; uses its resources in harmony with nature and effectively; Conducting studies
within the scope of emission management of waste and dirty gases and toxic substance management; To work with suppliers who
strive to do better than regulatory requirements by complying with all legal legislation and standards on environmental and
energy issues,

Creating a fair working environment for its employees; does not discriminate among its employees based on language, race, gender,
political thought, philosophical belief, religion, sect and similar reasons; attaches importance to equality of opportunity between
men and women; Regulating the working conditions of pregnant or breastfeeding women in accordance with the law; Values the
ideas of its employees and includes them in continuous improvement activities; protects the immunity and unionization rights of
its employees; Prevents work by force or compulsory work; does not employ child labor; To work with suppliers that comply with
all applicable laws and regulations regarding employment and working life.




THE GLOBAL GOALS FOR SUSTAINABLE
DEVELOPMENT

GOOD HEALTH QUALITY GENDER CLEAN WATER
AND WELL-BEING EDUCATION EQUAUTY AIIISAIWIDN
+

DECENT WORK AND : 1 0 REDUCED
ECONOMIC GROWTH INEQUALITRES

e N YA -
SUSTAINABLE
DEVELOPMENT

GAALS

We hereby declare that we are reviewing our awareness and activities regarding the 17 goals that the United Nations member countries aim to achieve

by the end of 2030 with the universal sustainable development model.



TRAINING

To increase the knowledge and competence level of our employees, to plan trainings and to ensure that all planned trainings
are carried out.

“0” WORK ACCIDENT

To prioritize the health and safety rights of all our stakeholders and to take the necessary measures for this purpose.

INCREASING EMPLOYEE AND GUEST SATISFACTION

To communicate with our stakeholders in a transparent, participatory and mutually trusting manner in all our
activities, to give importance to their evaluations about ourselves and our services.

REDUCING CHEMICAL CONSUMPTION

To reduce the amount of chemical consumption per person by optimizing the amount of chemicals we use
in cleaning and maintenance activities.

REDUCING ELECTRICITY CONSUMPTION

To reduce electricity consumption per person by choosing energy-saving equipment and taking actions

()  REDUCE WATER CONSUMPTION

Reduce per capita water consumption by choosing economical equipment and taking actions.

REDUCE LNG CONSUMPTION

Reduce per capita LNG consumption by evaluating economical measures.

REDUCE WASTE

Monitor the amount of all types of waste, reduce the amount of waste per capita by evaluating the relevant

REDUCE CARBON FOOTPRINT

Reduce the amount of greenhouse gas emissions by monitoring our activities.

INCREASE THE NUMBER OF ASSESSED SUPPLIERS

Contribute to the regional economy and reputation by evaluating our stakeholders from whom we supply services and
goods within the scope of sustainability approaches, quality, health and safety.

INCREASE THE NUMBER OF FEMALE EMPLOYEES AND MANAGERS

Continuously monitor the employment rate of our women, support increasing projects, and ensure equal opportunities.



MANAGEMENT OF RESOURCES

~——=» LNG Management

~~—=» (Carbon Footprint

3
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ENERGY WATER & WASTE WASTE &
WATER HAZARDOUS
N MANAGEMENT MATERIALS
——=» Electricity Management
MANAGEMENT




ELECTRICAL DATA

2024
Total Consumption Values (kWh)

500000

g e It is seen that the amount of electricity consumption on the basis of

429784,62 years is in parallel with the occupancy of the hotel guests and

400000 reaches the highest values in the seasons.
352594,62
350000
00000 304956,3 Precautions to be taken in excessive use of electricity;
250000 228949,26
197600,82
200000
150000
100000
69141,78
50000
0 0
0
Q Qv 4 S
?gg) QD N

450000

Some deepfreezes and cold storages in the kitchen are closed
depending on the number of guests.
Staff training is intensified.

2421255 18791952 Control of air conditioners intensified
RN Lighting opening and closing hours are reviewed
The energy consumption of the powerful appliances used in the
Controls are carried out with energy audit
& & S

kitchen is controlled, and if necessary, maintenance is done / done.
Hotel entrance doors and windows checks are tightened
S
S

§
W



ELECTRICAL DATA

2024
Consumption Values PP (kWh)

18,46788501 | 17,80623241 We do not have any consumption due to the closure of our facility
16,74397474 in January and February 2024. At the same time, the reason why
15,99393477 16,18600517 : : : :
' the high level of consumption per person was seen in March is
1458502751 attributed to the actions taken during the preparation process of
114194852 11,02639647 the facility for service and the low number of guests.
11,19805168 10,99271316
The annual average electricity consumption per person in 2024
is 14,43 kWh.
Our annual average electricity consumption target per
person for 2025 is 13,5 kWh.
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2024
Total Consumption Values (kg)

18000

16000 15325,63 13360,4352

12921,216
14000 13304,26 12793536 13541,6528
12231,744 o 12384,96 12359,424
12000
10000
8000
6000
3950,53

4000
2000

0

v* S & &

v

%
%

Precautions to be taken in excess LNG use;

Kitchen staff warned of use
Gas detectors and gas leaks are checked. @‘j

LNG DATA

Consumption Values PP(kg)

1,2
1,064549871

1 0,913839926

0,868504477
0,8 0,776292869
0552637441
0,663587211 0,606575647
0,6 0,580859721 0,592355079
0,549%3942
0,4
0,2
0
& & S

0 0
4 A S R P F & &
S O > ¢ S » = < <
F FF F ¥V VeSS
F & ° P & &
$ < NONERS

The average annual LNG consumption per person in 2024 is 0,672 kg.

Our annual average LNG consumption target per person for 2025 is 0,6 kg.



Energy Management

(Greenhouse Gas Emission Monitoring)
2024

Carbon footprint is the measure of the damage caused to the tCOZeq
75,67818756

1,064239042

environment by human activities in terms of the amount of 0,735 12.60337081
| )

greenhouse gas produced, measured in units of carbon dioxide.

In order to leave a more livable world for future generations, we
monitor our Carbon Footprint and determine our targets for
reduction efforts each year.

The greenhouse gas sources we have determined are electricity,
natural gas, diesel, LPG, CO2 cylinders and coal.

In 2024;
Total business carbon footprint 1512,172 tCO2eq

Carbon footprint per person was measured as 8,322 kgCO2eq.
= ELECTRIC = NATURAL GAS =DIESEL =LPG =COSTUBES = COAL



We use mains water in our facility.
We have a water conditioning system that is subj eonstant control. The water distributed to every corner of the facility from our water
lines has different conditionings depending on the area of use. It is monitored with daily monitoring and monthly analysis. Water
consumption in the system is read by meters and recorded in consumption reports.

Waste water released as a result of use is connected to the ASAT line. The connection is documented with the Quality Control License. Our
hotel's drinking and utility water consumption values also represent waste water values. Waste water fees are paid to ASAT for the same

amounts of water.



WATER DATA

2024
: - 3
Total Consumption (m?) Consumption Values PP (m~)
U0 U 0,188199828
3578 018 0,17559046
3500 ’ 0,134810316
3211 3152 3143 ’ 0,16244438
3063 0,16 0,121851464 0,15032523
3000
2772 o 0,137976968
. 2443 0,122368725 0.136364
2185 0,12
2066 0,1170803
2000 0,1
1500 0,08
0,06
1000
529 0,04
500 I 0,02
0 0 0 0
0 0
S S S A TEA S SEO. SR> S T R S A A TS SRE S
X KL > ¥ S » o PP O > » © 3 O S 3
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It is observed that the amount of water consumption on a yearly basis is In January and February of 2024, we do not have any consumption due to our
parallel to the hotel guest occupancy, and reaches the highest values in the facility being closed. At the same time, the reason why the high level of per
seasonal months. capita consumption was seen in March is attributed to the actions in the
Precautions to be taken in case of excessive water usage; process of preparing the facility for service and the low number of guests.
Employee training is increased. The annual average of per capita water consumption in 2024 is 0,144 m>.
Malfunction monitoring is increased. @ Our annual average per capita water consumption target for 2025 is 0,135 m?>.

Leakage checks are increased, and maintenance is performed/had
performed if necessary.



In addition to preventing waste of resources, countries that have realized this fact with their efforts to raise
their living standards and the energy crisis in recent years; They have tried to produce solutions for the
recycling, recovery and reuse of wastes. The first step in recycling and reintroducing waste into the economy is

the separation of waste at its source.

Our facility was entitled to receive a "Zero Waste Certificate” on 05.04.2021.

TC.
ANTALYA VALILIGI
Cevre ve Sehircilik Il Miidiirliigii

Belge No: TS/7/B2/9/462 . Tarih: 05/04/2021
SIFIR ATIK BELGESI
(Temel Seviye)
P VIOLA TURIZM OTELCILIK INSAAT GIDA TICARET ITHALAT VE IHRACAT LIMITED SIRKETI-
ARNOR DE LUXE HOTEL & SPA
Adresi : SIDE Mahallesi, 509 SOKAK, No: 2 -, MANAVGAT, ANTALYA, Tiirkiye

Vergi . 5530378199
No

12/07/2019 tarihli ve 30829 sayili Resmi Gazete'de yayimlanarak yiiriirliige giren Sifir Atk Yonetmeligi'nce Sifir Atik Yonetim
Sistemi'ni kurarak Sifir Atik Belgesi'ni almaya hak kazanmistir.




Recycled Waste Data

( Paper, Glass, Metal, Plastic)
2024

JANUARY | FEBRUARY [ MARCH APRIL JUNE JULY AUGUST (SEPTEMBER| OCTOBER |NOVEMBER DECEMBER TOTAL. kg
120 100 150 700 740 780 840 820 740 710 640 500

6840

100 70 100 650 800 940 1040 1100 960 1120 850 680 8410

METAL 70 50 70 300 350 380 400 400 380 400 360 220 3380
PLASTIC 160 120 150 500 610 640 680 700 650 700 580 410 5900

- JANUARY | FEBRUARY | MARCH APRIL JUNE JULY AUGUST (SEPTEMBER| OCTOBER |NOVEMBER DECEMBER PP kg

- 0,0512 0,0343 0,0307 0,0292 0,0265 0,0259 0,0309 0,0269 0,0328 0,0377 0,0310

GLASS - - 0,0341 0,0318 0,0332 0,0352 0,0328 0,0347 0,0400 0,0425 0,0436 0,0513 0,0381

METAL - - 0,0239 0,0147 0,0145 0,0142 0,0126 0,0126 0,0158 0,0152 0,0185 0,0166 0,0153
PLASTIC - - 0,0512 0,0245 0,0253 0,0240 0,0214 0,0221 0,0271 0,0265 0,0297 0,0309 0,0267

@ Our target for 2025 is 0,11 kg for the amount of recyclable waste per person, which was 0,111 kg in 2024.



Recycled Waste Data

(Paper)
2024

Paper PP (kg)

900 0,0600
800
0,0500
700

600 0,0400

500 500

0,0300

400
300 0,0200

200
0,0100

100



Recycled Waste Data

(Glass)
2024

Glass (kg) Glass PP (kg)

1200 0,0600

513

1000 0,0500
800 0,0400
680
600 0,0300
400 0,0200
200 0,0100
0 0,0000
S O ¢ Q¢ ¢ g &
N » ?3% N S N g@ W &0% o N
> A\ < & & <
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400
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250

200
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100

50

Recycled Waste Data

(Metal)
2024

220

0,0300

0,0250

0,0200

0,0150

0,0100

0,0050

Metal PP (kg)

166



Recycled Waste Data

(Plastic)
2024

Plastic (kg) Plastic PP (kg)

800 0,0600
700
0,0500
600

0,0400
500

309

400 410 0,0300

300
0,0200

200

0,0100
100




Biodegradable and Other Wastes

2024

Biodegradable and Other Wastes (kg) Biodegradable and Other Wastes PP (kg)

50000 2,5000

43669
45000

40000 2.0000 2,0568
35000
30000 LB 1,4627 1,4163 14412 1,4839
25000 1,4399 3778 19740 1,3948 14379
20000 1,0000
15000
10000 0,5000
5000
0 0,0000
S %§§§b égg) §§S Q§§) §§$ ‘S§§S <§§¢ <§§§} <§§§b <§§§5
NS v q§f~ S ,$§$ <§;

@§ Our annual average target for the amount of biodegradable and other waste per person, which was 1,443 kg in
2024, is 1,35 kg for 2025.



Hazardous Waste Data

2024

ELECTRONIC WASTE  mummmm 50
BATTERY ACCUMULATOR mmm 20
PRESSURE VESSEL mm 15
Hazardous Waste (Kg) onravmarep packacing waste
WASTE PRINTING TONER  mummmm 40
WASTE PAINT AND VARNISH e 6

e 340

0 50 100 150 200 250 300 350 400

ELECTRONIC WASTE s (0,0002
BATTERY ACCUMULATOR m=m 0,0001

Hazardous Waste PP (kg) PRESSURE VESSEL == 0,0001

CONTAMINATED PACKAGING WASTE e 0,0015
WASTE PRINTING TONER = (0,0002
WASTE PAINT AND VARNISH s (0,0003

0,00000,00020,00040,00060,00080,00100,00120,00140,00160,0018

Q Our target for 2025 is 0,0025 kg for the amount of hazardous waste per person, which was 0,0027 kg in 2024.



GAINS WE PROVIDE WITHIN
THE SCOPE OF RESOURCES

Throughout 2024, we delivered the waste generated
as a result of our activities to authorized and
licensed companies and ensured their recycling.

Waste Type Recovery

Electronic Wastes

Tree Adet 120,55
Savings on Landfill Space m? 17,72
@ Paper Energy Savings kWh 29074,81
>—
Water Savings m3 198,60
Greenhouse Gas kg 1255,18
Petrol It 15387,20
’z Energy Savings kWh 34014,25
(\Q Plastic
Savings on Landfill Space m? 14,75
Greenhouse Gas kg 241,90
Raw Material ton 10,26
Energy Savings kWh 359,34
Glass
Savings on Landfill Space m? 12,83
Greenhouse Gas kg 24,85
Raw Material ton 4,35
é@o Energy Savings kWh 2158,97
Metal
@ - Savings on Landfill Space m3 10,09
Greenhouse Gas kg 319,47
n Vegetable Waste Oil Biodiesel It 3775,00
e Waste Batteries Savings on Landfill Space m3 0,05
Hy Electrical and Raw Material ton 0,05




EMPLOYEE TRAININGS

We support our belief that the main purpose of training is to take action, with trainings that convey the
safe and correct way of doing business to our employees.

ORIENTATION PROFFESSIONAL LEGAL
TRAINING & OPERATIONAL TRAININGS
TRAININGS

= Waste Separation Training

~—=» Equipment Usage Instructions

~—=» Training Food Safety Training

- Basic and Personal Hygiene Training

~=» Operating Procedures

~——=» Water Safety and Legionella Training

~—=» Energy/Electricity, Water Saving Methods

~=» Suggestion and Complaint Management
Training

~—=» Child Neglect and Abuse Training

~=» Epidemic Diseases and Preventive Activities
Training

~—=» Disability and Disabled Individuals Training

~=» Gender Equality and Women's Rights
Training

Basic First Aid Training

Basic Fire Safety Training (&
Extinguishing Drill)

Occupational Health and Safety Training
Environmental Awareness Training
Hazardous Materials Safety Training
Tourism Sustainability Training
Chemical Training

WA

Emergency Team Training
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We Want to Give Dreams to Women Who
Give Life!

* Two-thirds of the more than 1 billion adults who are illiterate
and deprived of the right to education are women.

* 80% of refugees are women.

* Although one-third of journalists are women, only one percent

of department heads, editors or bosses are women.

One in three women in the world are subjected to violence at

.‘ : K, - o
g\ some pointin their lives.
= k |  Women who have just graduated from university earn 20
AT percent less than men.

» This difference increases to 31 percent in 10 years.

* One in five women are victims of attempted sexual abuse at
some pointin their lives.

» 70 percent of the 1.2 billion poor are women.

We want the number of our female business partners to increase in our working life.
We aim to increase the rate of female employees in our business, which is 40,4% in 2024, to 41% in 2025.

The rate of our female employees in management positions is 42,3%.



We Want to Give Dreams to Women Who
Give Life!

With the aim of increasing women's employment, we commemorate and celebrate March 8, which is
dedicated to developing women's political and social awareness on the basis of human rights and

celebrating their economic, political and social achievements. We also organize Mother's Day
celebrations where we commemorate our precious mothers.




‘Star Employee’ of the Month Election, ‘
Motivation Party and Birthday Celebrations /

At the beginning of each month, we determine the
‘star employee’ of the previous month and reward
them with the award determined by the
management that year at the motivation party we

hold for the employees.

At the motivation party, we also celebrate the
birth&lays of all our employees born in the previous
month.

We take the following into consideration when
rewarding our employees;

e Compliance with work discipline,

e Communication,

e Performance above expectations,

e Efficient use of resources,

e High guest satisfaction,

e Friendliness,

 Improvement and development efforts.




PROFILE OF OUR
EMPLOYEES

When employment density is examined, Turkiye is
the leading country with a rate 0f 93,3%.

After Tuirkiye, Kyrgyzstan and Turkmenistan follow.



PROFILE OF OUR
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Gaziantep Sanlurfa While providing employment, we pay particular attention to the
(iresun eSirnak . .
eHakkari Tokat employment of local people and we constantly monitor to increase
R e regional employment. | |
leel +Usak Our employment data of local Ipeo le and regional workers is as follows;
olzmir S Antalya Province with a rate of 14,2%

*Kahramanmaras «Zonguldak Mediterranean Region with a rate of 57,4%
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3\ Microbiological Analysis Monitorin
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Graphs showing the results of our microbiological analyses conducted continuously and regularly throughout
2024, through an accredited laboratory, within the scope of Water Safety, Food Safety and Hygiene;

5U MIKROBIYOLOJIK DURUM RAPORU (TOPLAM NUMUNE 35 IDA URUNLERI MIKROBIYOLOJIK DURUM RAPORU (TOPLAM NUMUNE 144)

)

KAYNAK: LABPREMIUM ONLINE DATA SISTEM

Nisan Mayis Haziran Temmuz Agdustos Eylil Ekim Kasim Aralik

oplam Omek Sayisi inir Usti Sonu emiz Sonu % Basarn
@ Toplam Omek Say Sinir Usti Sonug Temiz Sonug @ % Bas

SWAB DURUM RAPORU (TOPLAM NUMUNE 97)

KAYNAK: LABPREMIUM ONLINE DATA SISTEM

Nisan Mayis Haziran Temmuz Agustos Eylal Ekim Kasim Aralik

125

100

@ Toplam Omek Sayisi Sinir Usttl Sonug Temiz Sonug ® % Basan

KAYNAK: LABPREMIUM ONLINE DATA SISTEM

Nisan Mayis Haziran Temmuz Agdustos Eylal Ekim Kasim Aralik

125

100

oplam Omek Sayisi inir Ust Sonu emiz Sonu % Bagarn
@ Toplam Omek Say Sinir Usttl Sonug Temiz Sonug @ % Basg

LEGIONELLA DURUM RAPORU (TOPLAM NUMUNE 2)

KAYNAK: LABPREMIUM ONLINE DATA SISTEM
125

100

75

)

25

0 —

Nisan

@ Toplam Omnek Sayisi Sinir Ustli Sonu Temiz Sonu ® % Basan
p Yy ¢ ¢ $
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3\ Microbiological Analysis Monitorin
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Analyzed by an accredited laboratory in our hotel throughout 2024;

It is the graph of total sample number, % success, suitable It is the graph where all sample types of total samples can
sample results and values above the limit; be seen;
ORTALAMA DURUM RAPORU (Toplam Numune 283) NUMUNE DAGILIM ORANI (Toplam Numune 283)
Kaynak: Labpremium Online Data Sistem
125 LEGIONELLA: 0.7 %

ORTAM ANALIZ: 0.0 7
100 SU KIMYASALL: 0.7 % \

SWAP: 34.3 % ~

HAVUZ SUYU: 1.1 % J

75

Values

GIDA: 50.9 %
50

25

SU MIKROBIYOLOJISI: 12.4 %

& ¢ & S & W
Ay N\ ¥ ® GIDA @® HAVUZ SUYU ® SU MIKROBIYOLOJISI
® SWAP ® SUKIMYASALI @® ORTAM ANALIZI
® Toplam Ornek Sayisi @ Sinir Ustli Sonuc @ Temiz Sonu¢ @ % Basarl LEGIONELLA
Highcharts.com Highcharts.com

We evaluate all our actions to ensure safe water use and consumption, safe food production and consumption, and general hygiene, and we base

our evaluations on data with laboratory analyses.
@ In 2025, it is not possible for us to target a value other than 100% success rate in food, water, ice, pool water, Legionella, hand and surface swab

analyses.



FOR SUSTAINABLE ENVIRONMENT

We are demonstrating sustainable environmental steps in design with
the roof structure preferred to benefit from daylight in the architectural

structure and the sun breakers used in the open area restaurant areas.

limmp
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WE ASK FOR SUPPORT FROM OUR GUESTS AND EMPLOYEES FOR
OUR GOAL OF PROTECTING NATURAL RESOURCES

Even a drop is valuable!
We invite you to save water.

Bir damlasi bile degerli!

Use me again tomorrow. Thank yeu, yeu make digerence. Sizi suyu tasarruflu kullanmaya
davet ediyoruz.

If you still want to have your towels
replaced, please place them

on the floor. Auch ein Tropfen ist wertvoll!

Havlularimzi yann tekrar kullanin, SIEiAcon o ei, Yasser ZU Spaan

Yine de havlularimzin degismesini Fark yardlgoug icirilesekkiir ederi,

istiyorsaniz,lutfen onlari yere birakiniz.

Benutzen Sie mich morgen nochmal.
Mochten Sie lhre Handtucher dennoch

Please throw the toilet paper into the rubbish bin. Please use only as much paper as you need
ausgetauscht haben, y pap y -
legen Sie sie bitte auf den Boden. Vielen dank, Sie machen den Ustes schied Thank you for your help. let us protect our environment together.
Tuvalet kagitlarini liitfen ¢op kutusuna atiniz. Ihtiyacimiz kadar kullanalim,
Yardiminiz igin tegekkir ederiz. gevremizi hep birlikte koruyalim.
Bitte werfen Sie das Toilettenpapier in den Miilleimer. Bitte benutzen Sie nur so viel Papier, wie Sie bendtigen,
Vielen Dank fiir Ihre Hilfe. lassen Sie uns unsere Umwelt gemeinsam schiitzen.

We aim to achieve our goal of less chemical and water We invite our guests and employees to protect natural resources,
consumption with our bed linen and towel cards with the reduce water consumption, and preserve wastewater.

participation of our guests.



Animal Rights and Our Attitude
Towards Animal Rights

It is the information we provide to all our stakeholders about our animal
rights and buSineSS perspective; HAYVAN HAKLARI VE HAYVANLARA KARSI TUTUMUMUZ /“.\ )l{

Is:mlklhq k ruma politikas: hy I g n bir pargas: olar k
dgud gtnrlly L k;w d)g Ilkd{zl

A human-oriented environmental protection policy also brings into question the ;w i “k";t:g:“’: =)
protection of animals as part of the environment. The feeling of pity for animals e ey
and ethical values have had important effects on the emergence of animal rights.

However, animal protection is the result of sustainability concerns rather than &
ethical values. Ecological balance must be protected in order to sustain life on
earth. The concept of ecological balance covers all living and non-living nature. As a ,3:;?:‘:’5"'.;%?%."%';?2‘?'T,',F"‘IS":;;:?';f,c':.‘;;"l:;.f,:.: :1; e e
result of this approach, we adopt an environment-centered approach in which e e e
people are a part, rather than people-oriented environment. Therefore, we see the
rights granted to animals as a result of animals being a part of all nature just like
humans. Article 56 of our Constitution; It includes the provision "Everyone has the

right to live in a healthy and balanced environment". In addition, Article 169 of the s
Constitution; "The state enacts the necessary laws and takes the necessary E R S
measures for the protection of forests and the expansion of the fields... No activities

and actions that may harm the forests cannot be allowed," it says. The environment
and forest are unthinkable without animals. In this respect, our Constitution
envisaged the protection of not only the animals themselves, but also their habitats.
Within this framework drawn by our Constitution, we see animal rights as an
inseparable part of human rights and declare that we are against any kind of
exploitation of animals.

icnt n
n. Der Begriff des kolog
hll( nd unbelebte Natur. Als E

vor en wir
echte als untrennbaren Teil der Menschenrechte und erkliren uns gegen jede
\ ( der Ausbeutung von Tieren,

GM/ INFO-017



ANIMAL RIGHTS AND OUR ATTITUDE TOWARDS ANIMAL RIGHTS

CARETTA CARETTA

Caretta Caretta is a sea turtle species belonging to the Caretta genus.
Caretta Carettas, which never come ashore except to lay eggs, are in the
category of endangered creatures. Their numbers are dwindling today due to
the settlement, reproduction capacity and light pollution of human beings.
They are under protection as they are threatened with extinction. The second
largest spawning area of Caretta Carettas in the Mediterranean (after
Zakynthos island in Greece) and the largest spawning area in Turkey is the
Mediterranean coast. In the area from the Manavgat River to Side, you are
likely to encounter egg nests on the shores of the Bogaz and Mendirek.

In order not to damage the nests and eggs, it is not allowed to enter
the beaches with passenger animals and vehicles. Sea turtles should never be
hand fed. It should not be touched, it should be viewed from afar. Garbage
should not be thrown on the beaches. Puppies that leave their nests should
not be interfered with; they will instinctively reach the sea themselves. If you
see a disoriented baby Caretta Caretta, direct it to the sea. No fire is lit on the
beach and one cannot walk around with a lantern. Flash photography cannot
be taken. No noise is made. No pits are dug in the nesting area; opened pits
are closed. No dogs are allowed on the nesting beach. No fishing nets or
fishing rods are thrown into the sea near the nesting beach.

Environmental Education Foundation of Turkey (TURCEV);
Association for Conservation and Survival of Sea Turtles, Mediterranean Seals
and Sand Lilies (DEKAFOK); Organizations such as the Sea Turtles Research,
Rescue and Rehabilitation Center (DEKAMER) and District Governorships,
Municipality-Police teams work in coordination to detect the egg nests of
Caretta Carettas. The nesting area is surrounded and protected. Spawning
period is from May to September. In particular, Blue Flag facilities and
businesses are responsible for protecting the nests.

CARETTA CARETTA

Caretta Caretta is a sea turtle species belonging to the Caretta genus. Caretta Carettas, which never come ashore except to lay
eggs, are in the category of endangered creatures. Their numbers are dwindling today due to the settlement, reproduction
capacity and light pollution of human beings. They are under protection as they are threatened with extinction. The second
largest spawning area of Caretta Carettas in the Mediterranean (after Zakynthos island in Greece) and the largest spawning

area in Turkey is the Mediterrancan coast. In the area from the Manavgat River to Side, you are likely to encounter egg nests

on the shores of the Bogaz and Mendirek.

In order not to damage the nests and eggs, it is not allowed to enter the beaches with passenger animals and vehides. Sea
turtles should never be hand fed. It should not be touched, it should be viewed from afar. Garbage should not be thrown on the
beaches. Puppies that leave their nests should not be interfered with; they will instinctively reach the sea themselves. If you
see a disoriented baby Caretta Caretta, direct it to the sea. No fire is lit on the beach and one cannot walk around with a
lantern. Flash photography cannot be taken. No noise is made. No pits are dugin the nesting area; opened pits are dosed. No
dogs are allowed on the nesting beach. No fishing nets or fishing rods are thrown into the sea near the nesting beach,

Environmental Education Foundation of Turkey (TORCEV); Assodation for Conservation and Survival of Sea Turtles,
Mediterrancan Seals and Sand Lilies (DEKAFOK); Organizations such as the Sea Turtles Research, Rescue and Rehabilitation
Center (DEKAMER) and District Governorships, Municipality-Police teams work in coordination to detect the egg nests of
Caretta Carettas. The nesting area is surrounded and protected. Spawning period is from May to September. In particular, Blue
Flag fadilities and businesses are responsible for protecting the nests.

Caretta ist eine Meeresschildkrotenart, die zur Gattung Caretta gehort. Caretta Carettas, die nie an Land kommen, auBer um Eler zu
Iegen, gehoren zur Kategorie der gefihrdeten Arten. Ihre Zahl schwindet heute aufgrund der Besiedelung, der mmmwuax
und der Luftverschmutzung des Menschen. Sie stehen unter Schutz, da sie vom A b hit sind. D tgrofte
von Carettas im Mittelmeer (nach der Insel Zakynthos in Griechenland) und das grofite Laichgebiet in der Tarkei Btdb
Mittelmeerkste. In der Gegend vom Manavgat-Fluss bis SI:ev;r‘cden Sie wahrscheinlich Elernester an den Ufern des Bogaz und
Mendirek begegnen,

A

Um die Nester und Eler nicht zu b istes nicht g die Strande mit N und Fah zub
Meeresschildkroten sollten niemals von Hand pfamn vmden Sie sollten nicht berahrt werden, sie sollten aus der Ferne betrachtet
werden. Moll sollte nicht an die Strande gewor| die ihr Nest verlk sollten nicht gestort werden; Sie werden

Instinktiv selbst das Meer erreichen. Weun Sie ein desorientiertes Baby Caretta schen, lenken Sie es zum Meer, Am Strand wird kein
Feuer lmzlhda und man kann nicht mit einer Laterne herumlaufen. Fotografieren mit Blitz ist nicht moglich. Es wird kein Larm
ht. Im Niste h den keine Gntenaumhben geoffnete Gruben werden geschiossen, Am Niststrand sind keine Hunde

erlaubt. In der Nihe des Ni ds keine Fisch oder Angelruten ins Meer geworfen.

Umweltbildungsstiftung der Tarkei (TORCEV); Verein zur Bthahng udxun Oberhben von Meeresschildkroten, Mittelmeerrobben
und Strandlilien (DEKAFOK); Organisationen wie das M ngs- und Rehabilit um
(DEKAMER) und Bezirksgouverneurs- und Stadtpol izeiteams arbeiten eng ammmm. um die Bmmrvon Caretta Carettas zu
entdecken. Der Nistplatz st umzaunt und geschitzt. Laichzeit ist von Mai bis S Einri gen und Unternehmen
mitblaver Flagge sind fiir den Schutz der Nester verantwortlich,

Caretta Caretta, Caretta cinsine bagh bir dentz kaplumbagas: tirodor. Yumurtlamak haricinde karaya hig qtkmayan Caretta Caretta’lar,
nesli tikenmekte olan canhlar kategorisinde yer aliyor. Insanoglunun yerlesme, ¢ogalma kapasitesi ve ik kirlilig nedeniyle bugiin
sayllan giderek azaliyor. Nesli tikenme tehdidi altinda oldugu igin koruma altindalar. Caretta Caretta’lanin Akdeniz'dek| en baytk ikinc
(Yunanistan'in Zakintos adasindan sonra), Tarkiye'deki en biytk yumurttama alani Akdeniz sahilidir. Manavgat Nehri'nden Side’ye
kadar olan alanda, Bogaz ve Mendirek sahillerinde yumurta yuvalan (le kargilagma ihtimalintz bulunmakta,

Yuvalarin ve yumurtalarin zarar gormemesi icin sahillere binek hayvant ve tagitlarla girilmez Deniz kaplumbagalan asha elle
beslenmemeli. Dokunulmamal, uzaktan izlenmeld Sahillere ¢op atlmamali. Yuvasindan gikan yavrulara midahalede bulunulmamali;
icgidasel olarak denize kendileri ulasacaklardir, Eger yontnd sagtrmis yavru Caretta Caretta gorurseniz denize yonlendiriniz. Sahilde
ates yakilmaz ve fenerle dolagimaz Flagh fotograf ¢ekilmez Garilta yapimaz. Yuvalama alaninda cukur agimaz; aqlan cukuriar
kapatilir. Yuvalama kumsalina kopek sokulmaz Yuvalama kumsali yakinlarmnda denize balik agt ve olta atilmaz

Turkiye Cevre Egtim Vakfi (TURCEV); Deniz Kaplumbagalan, Akdeniz Foklan ve Kum Zambaklart Koruma ve Yagatma Dernegi
(DEKAFOK); Deniz Kaplumbagalan Aragtirma, Kurtarma ve Rehabilitasyon Merkezi (DEKAMER) gibi kuruluglar ile Kaymakamliklar,
Beledlye- Zabita ekipleri koordinell calisarak, Caretta Carettalara ait yumurta yuvalarimn tespiti yapar. Yuvalama alani gevrilerck
koruma altina alimr. Yumurtlama donemi Mayis- Eylal aylan arasidir. Ozellikle Mavi Bayrak sahibi tesisler ve igletmeler yuvalan
korumakla sorumludur.
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DOGA DOSTU

Turizm isletmesi

«Armor De Lyxe Fote( & Spa

Bu sertifika, yukanda adi yazh isletmenin 2025 yilindaki doga dostu uygulamalarn dolayisiyla
DEKAFOK Kiy1 Koruma Dernegi tarafindan takdim edilmistir,
Dernek
Bagkam
Seher AKYOL

Akademik Danmisman ve
Yénetim Kurulu Uyesi

Prof. Dr. Hakan SERT
1
‘A
Sartlar & Kosullar \
Nesli tehdit altindaki bitki ve hayvan tiirlerinin korunmasi, habitatlarr =
dengesi icin etkin uygulamalar: destekleyen bu igletme, aym zamanc

bilgilendirme faaliyetleriyle de dogaya katk: saglamaktadir. Bu isletme, ¢¢

olan bagliligi nedeniyle “Doga Dostu Turizm isletmesi” sertif
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Turizm igletmesi

GERI DONUSUMU DESTEKLEYEN

EKOSiSTEME DUYARL]
Amor De o -
«Armor De Luxe FHote( & Spa

Bu sertifika, yukarida adi yazih isletmenin 2025 yihndaki geri doniisiimii destekleyen uygulamalar dolayisiyla

Bagkam

Seher AKYOL 4? W
\

Bu Sertifika, yykq
Yukaridg ad, Yamh isletmenip 2025
DEKAFOK Kiy1 K, ylhindaki ekosige,
DEKAFOK Kiy1 Koruma Dernegi tarafindan takdim edilmistir.
Dernek

Oruma Dernegi tarafindan ¢
Baskan,;

Seher AKYOL

Akadernik Danisman ve
Yénetim Kurulu Uyesi
Prof. Dr. Hakan SERT
[y
Sartlar & Kosullar

Akader
Yi

P
2872 sayih Cevre Kanunu, 30829 sayih Sifir Atik Yonetmeligi ve tilkemizin taraf oldugu uluslararasi cevre sozlesmeleri

ik Damgman
G han ve
rof D, Hape L Yesi

- Dr. Hakan sppy
cercevesinde, atiklarin azaltilmasi, ayrigtirilmasi ve geri doniigtimiine yonelik faaliyetleri dzveriyle yiiriiterek cevresel
surdiriilebilirlige katki saglayan bu igletme, dogal kaynaklarin korunmasina yonelik duyarlihdi ve yirittiigi etkin sifir atik
uygulamalarimn sosyal destege doniisme konusunda gosterdigi cabalar sayesinde “Geri Doniigtimil Destekleyen Turizm Isletmesi”
sertifikasin almaya layik goralmastir.
) =L
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FOR SUSTAINABLE ENVIRONMENT
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Bir kii¢iik kalem pil, dort metrekare toprag iiretim
yapilamaz hale getiriyor!

Omriinii tamamlayan pilleri ¢épe atmiyoruz. Dogaya
zarar vermeyecek sekilde bertaraf edilmesi i¢in yetkili
firmaya teslim ediyoruz.

Siz de siirdiiriilebilir bir ¢evre icin destek olun ve
pilleri ¢ope atmayin.

One small battery makes four square meters of land
uncultivable!

We don't throw away expired batteries. We deliver it to the
authorized company for disposal in a way that will not
harm the nattire.

Support the sustainable environment and don’t throw the
batteries away.

Eine kleine Batterie macht vier Quadratmeter Land
unbebaubar!

Wir werfen abgelaufene Batterien nicht weg. Wir liefern es
an den autorisierten Betrieb zur umweltgerechten
Entsorgung. Unterstiitzen Sie die nachhaltige Umwelt und
werfen Sie die Batterien nicht weg.

GM/ INFO-016

1 kiiciik kalem pil,

4 METREKARE toprag iiretim yapamaz hale

getiriyor!

EVLERINIZDE OMRUNU
TAMAMLAYAN PILLERINiZI
COPE ATMAYIN,

BiZE GETIRIN!
SiZ DE DAHA GUVENILIR VE

SURDURULEBILIR BIR CEVRE

ICIN DESTEK OLUN.

1 litre atik yag,
1 MILYON litre suyu kirletiyor!

EVLERINiZDE OMRUNU
TAMAMLAYAN KIZARTMALIK
YAGLARINIZI DOKMEYIN,

BIiZE GETIRIN!

SiZ DE DAHA GUVENILIR VE
SURDURULEBILIR BiR CEVRE
ICIN DESTEK OLUN.

¢ Sorumiu Kisisi: Kalite Mo
5 o “

We invited both our employees and businesses in our
region to deliver their used batteries and cooking oils
that will no longer be used at home to us instead of
throwing them away.

In this context, both our employees and businesses in
the region deliver their used batteries and cooking
oils to us for disposal or recycling without harming
the environment to licensed companies.




Cover the obstacles of life!

: Within the scope of the Plastic Cap Project, we collect plastic
AR MR bottle caps in our hotel.

We invite our guests and employees to support this Project.
N — We support the supply of manual or battery powered
Collect them with us so we can buy wheelchairs to those in need through the Turkish Spinal Cord

battery/manual wheelchairs for people with

spinal cord palsy. ParaIYSiS ASSOCiatiOn.

Plastik kapaklari atmayin, biriktirelim.
Bir kapak, bir kapak daha biriksin, omurilik felglileri
icin akiilii ve manuel sandalye alalim.

Werfen Sie die Plastikdeckel nicht weg.
Sammeln sie diese mit uns zusammen, damit wir
Menschen mit Riickenmarkslahmung
batteriebetriebenen/ manuellen Rollstuhl kaufen
konnen.

MAVi KAPAK KUTUSU

He Bbl6paCblBaﬁTe MJIACTUKOBbLIE KOJIMAYKH.

cobepuTe UX BMECTe C HAMH, YTOObI Mbl MOTJIH
KYNUTb MHBAJIWIHbIE KOJISICKH Ha
baTapelkax/py4Hble /s JIHOAEH C napaanyom

MNO3BOHOYHHUKA.
GM/ INFO-008




For Our Child Guests

In addition to the fun activities we ofter to our child guests, we raise
awareness about sustainability by organizing activities with
recycled materials.

,,,,,,
"""""



Out Tangible and Intangible

Cultural Herigate

We include, local flavors specific to the Antalya region
where our business is located in our menu and inform
about them. With the theme of ‘Turkish Nl_%ht, we
ensure that other cultural traditions are exhibited in
addition to Anatolian dishes on certain days.

We promote the tradition_ of pouring water after
someone goes, rug weaving done in_the Antalya region,

and the meanings of the shapes used in the weavings by
exhibiting them1n our hotel.
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‘ NATURALSITE AREAS

They are areas that need to be protected above §round, underground or underwater, belonging to

eological, prehistoric and historical periods and that need to be protected due to their rarity or
their characteristics and beauty. Natural protected areas are divided into three categories as
sensitive areas to be protected, qualified natural conservation areas and sustainable conservation
and controlled use areas. In the determination studies to be carried out in these areas, it is essential

t(% obtain the opinions of the relevant institutions and organizations according to the characteristics
of the area.

Side
Selimiye _»°" 74

There are areas near our business in the
.0 Manavgat district of Antalya Srovince

Al Jawyaw ueNnNS Une

that have been designated as ‘Qualified
Natural Protection Area’ and ‘Sensitive
Area to be Strictly Protected’ by the
Ministry of Environment, Urbanization
and Climate Change. In this context, we
are aware of the need to structure and
operate in accordance with the
requirements of legislative protection.
We are following the legislative changes
to be made by the relevant ministries.




As an ecosystem, forests provide many services to nature and people. These services consist of
many services such as providing habitat, oxygen production, water production, soil protection,

biodiversity, carbon storage, nutrient cycling, wood production, air purification, recreation and
education under the name of forest ecosystem services.

We declare that we have made our regular target the support we give to the afforestation
projects carried out by the TEMA Foundation.
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The plant species we grow in our hotel field have been selected considering their need for water
within the scope of protecting natural resources. We mostly introduce plants that are resistant
to drought, but are endemic and ‘can be grown’ in our region to our guests.




‘ LOCAL COOPERATIONS

We take care to work with suppliers located in nearby regions to contribute to the
commercial volume of the region. Our goal of reducing the impact on the environment
by minimizing the greenhouse gas emissions of our supplier companies’ delivery
vehicles is another reason for our desire to work with local suppliers in the region.

In 2024, among the companies in our supply chain;
While the percentage of local suppliers in the 'food and materials’ categoryis 51,94%,
this rate is 89,55% in the ‘technical materials and services' category.

We aim to increase our local supplier ratio from 69,44% in 2024 to 69,5% in 2025.

©

*The borders of our district, Manavgat, are the borders we use as a basis in determining this rate.



Methods of Communication With Our
Stakeholders

In order to establish and maintain strong
communication with all our stakeholders, our
existing and developing communication
channels are;

With our guests, one-on-one meetings, on-site
briefings, surveys, social media and websites,
With our employees, one-on-one meetings,
on-site briefings, group meetings and
trainings, performance evaluations,

With our suppliers, one-on-one meetings,
purchasing specifications, supplier
evaluations and meetings, via e-mail,

With local communities, social projects,
activity reports, meetings and social media,
With public institutions, through meetings
and activity reports.
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